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Letter or email for MPs

Dear

I am writing to you about the future of public service media (PSM) in the UK.

British public service content is paramount to building an educated and informed democracy, as well as facilitating investment in our diverse culture and creativity. I am concerned about the decline in investment in original content, particularly in high-value genres such as drama, documentary and film. Ofcom’s most recent figures show that there has been a £500 million drop in investment in original content, and, at present, only 1% of children’s programmes across all channels are original first-run content made here in the UK. Without well-researched and informative content that educates UK citizens about their local communities and the wider world, there can only be a further erosion of civil society and, possibly, a rise in extremism. That’s why I’m supporting CCPSB’s campaign to defend public service media in 2010.

As a member of this constituency, I would like you to know that it is important to me that my elected representative gives support to public service media in the UK, which builds and sustains a vibrant culture, along with an informed and educated democracy whose members have the tools to participate in civil society.

As part of this, I am urging Prospective Parliamentary Candidates to state their support for any measures that might halt the rapid decline in UK-produced public service content, including that content aimed at people from a wide range of age groups, backgrounds and cultures. I am asking you to pledge support for measures that protect the integrity, editorial independence and current funding base of the BBC. As such, it is vital that candidates also pledge support for ways and means of funding other public service broadcasters and content producers, such as Channel 4 and ITV, without carving up the licence fee or subjecting any incumbent public service broadcasters to undue commercial or political pressure. Alternative funding sources for PSM may include industry levies, re-transmission fees and the proceeds from spectrum charges or sales.

Why this makes political sense

Public service media remains the best way for citizens to find out about the political issues of the day, leading to a stronger and more informed democracy. 

Why this makes social sense

Public service media builds social cohesion by educating citizens about the world around them. It promotes inclusion and cultural diversity by providing content for people from all backgrounds in the UK.

Why this makes financial sense

Public service broadcasting is the cornerstone of the British audiovisual industry, creating large numbers of jobs in our creative industries, generating a huge amount of original programming, particularly in high-value genres such as drama, documentary and film - content which we are then able to sell across the globe. The public service television channels – the BBC’s channels, ITV1, Channel 4, the Welsh Fourth Channel (S4C) and Five – continue to play the dominant role in delivering public service purposes. These channels account for over 90% of investment in new, networked, UK-originated television content, despite modest increases in some digital channels’ investment in UK programming in recent years. (Ofcom, Public Service Broadcasting Review, 2008)

I would also like to take this opportunity to tell you about CCPSB’s election pledge for Prospective Parliamentary Candidates at http://www.publicservicebroadcasting.org.uk/election-pledges-2010/ and urge you to sign up to CCPSB’s three election pledges.

Kind Regards,

Letter or email for Prospective Parliamentary Candidates

Dear

I am writing to you about the future of public service media in the UK.

British public service content is paramount to building an educated and informed democracy as well as facilitating investment in our diverse culture and creativity. I am concerned about the decline in investment in original content, particularly in high-value genres such as drama, documentary and film. Ofcom’s most recent figures show that there has been a £500 million drop in investment in original content, and, at present, only 1% of children’s programmes are original first-run content made here in the UK. Without educational and informative content aimed at a range of groups, that educates UK citizens about their local communities, wider society and the world, there can only be a further erosion of civil society and, possibly, a rise in political extremism. That’s why I’m supporting CCPSB’s campaign to defend public service media in 2010.

As a member of this constituency, I would like you to know that it is important to me that my elected representative gives support to public service media in the UK, which builds and sustains a vibrant culture, along with an informed and educated democracy whose members have the tools to participate in civil society.

As part of this, I am urging Prospective Parliamentary Candidates to state their support for any measures that might halt the rapid decline in UK-produced public service content, including that content aimed at people from a wide range of age groups, backgrounds and cultures. I am asking you to pledge support for measures that protect the integrity, editorial independence and current funding base of the BBC. As such, it is vital that candidates also pledge support for finding new sources of funding for other public service broadcasters and content producers, such as Channel 4 and ITV. This should be done in ways that do not carve up the licence fee or subject any incumbent public service broadcasters to undue commercial or political pressure. Such alternative funding sources may include industry levies, re-transmission fees and allocation of the proceeds from spectrum sales and charges.

Why this makes political sense

Public service media remains the best way for citizens to find out about the political issues of the day, leading to a stronger and more informed democracy. 

Why this makes social sense

Public service media builds social cohesion by educating citizens about the world around them. It promotes inclusion and cultural diversity by providing content for people from all backgrounds in the UK.

Why this makes financial sense

Public service broadcasting is the cornerstone of the British audiovisual industry, creating large numbers of jobs in our creative industries, generating a huge amount of original programming, particularly in high-value genres such as drama, documentary and film - content which we are then able to sell across the globe. The public service television channels – the BBC’s channels, ITV1, Channel 4, the Welsh Fourth Channel (S4C) and Five – continue to play the dominant role in delivering public service purposes. These channels account for over 90% of investment in new, networked, UK-originated television content, despite modest increases in some digital channels’ investment in UK programming in recent years. (Ofcom, Public Service Broadcasting Review, 2008).

I would also like to take this opportunity to tell you about CCPSB’s election pledge for Prospective Parliamentary Candidates at http://www.publicservicebroadcasting.org.uk/election-pledges-2010/ and urge you to sign up to CCPSB’s three election pledges.

Kind Regards,

How to find your MP or what constituency you live in

Please visit the Parliament website by following the link below:

http://findyourmp.parliament.uk/commons/l/
Who are my local PPCs?

The websites below will help you identify your PPCs from the main political parties. 

Labour: http://www.labour.org.uk/ppc/constituencies
Conservative:

http://www.conservatives.com/People/Prospective_Parliamentary_Candidates.aspx

Liberal Democrat: http://www.libdems.org.uk/people?by=Candidate
Plaid Cymru: http://www.plaidcymru.org
Scottish National Party (SNP): http://www.snp.org/people/candidates/Westminster
To see if there is a Green Party candidate in your area, you can also go to http://www.greenparty.org.uk, and scroll down to “regions” and “find your local party” at the bottom of the pages.

Northern Ireland

SDLP: www.sdlp.oe
UUP www.uup.org
DUP: www.dup.org.uk
Sinn Feinn: http://www.sinnfein.ie/
Alliance Party of Northern Ireland: http://www.allianceparty.org/
